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The  Nat iona l  Sport  Club  Survey  (NSCS )  a ims  to  generate  ins ights  that  can  be

used  to  improve  sport  fo r  a l l  New  Zealanders .  Whi le  other  sport  indust ry  data

ex i s t s  at  ind iv idua l  leve l  th i s  survey  prov ides  a  unique  snapshot  of  the  sport

sector  at  c lub  leve l .

 

Spec ia l  thanks  to  pro ject  partners :  Dynasty  Sport ,  Pinnac le  Corporat ion ,

Unl imited  Ltd  and  Expert  Serv ices .

 

Regional  seminars  re lated  to  the  NSCS  are  one  way  that  ins ights  are  shared

with  the  sport  sector .

 

Congratu lat ions  to  the  Burns ide  Indoor  Bowls  Club  (Dunedin )  the  winners  of

the  pr ize  draw .  The  c lub  was  given  a  $500  appare l  credi t  f rom  Dynasty  Sport .

 

 

An  emai l  inv i tat ion  was  sent  to  representat i ves  of  more  than  5800  sport  c lubs

across  the  country .  Representat i ves  of  775  c lubs  completed  the  survey .  70

sports  and  a l l  16  Regions  of  New  Zealand  are  represented .  The  survey  captures

the  sport  c lub  exper ience  of  an  est imated  150 ,000  Kiwis .  

 

Numer ic  and  open -ended  quest ions  were  posed  to  c lub  representat i ves  across

s ix  foca l  areas  inc luding :

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

A  var iety  of  ins ights  f rom  the  2019  NSCS  are  prov ided  in  the  pages  that  fo l low .

As  you  in terpret  resu l t s  please  cons ider  that  l a rger ,  more  organised  c lubs  are

l ike ly  over represented  fo rming  a  response  bias .  The  ins ights  are  best  used  to

foster  discuss ion  with in  and  across  sports .
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S p o r t s  w i t h  m o s t  c l u b s  r e p r e s e n t e d

p a r t i c i p a t i n g  c l u b s  by  r e g i o n
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V E R Y  F E W  ( 5% )  P A R T I C I P A T I N G  S P O R T

C L U B S  R E P O R T E D  L O S I N G  M O N E Y

r e s u l t s

o v e r a l l  f i n a n c i a l  h e a l t h

3

 



2019  REPORT

T H E  A V E R A G E  S I Z E  O F

P A R T I C I P A T I N G  S P O R T  C L U B S  W A S

J U S T  B E L O W  2 0 0

M E M B E R S H I P

T H E  A V E R A G E  A N N U A L  C O S T  O F  A N

A D U L T  P L A Y I N G  M E M B E R S H I P  W A S

$ 2 2 7
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J U S T  L E S S  T H A N  O N E  Q U A R T E R  O F

P A R T I C I P A T I N G  S P O R T  C L U B S

R E P O R T  S H R I N K I N G  M E M B E R S H I P

M E M B E R S H I P

O N  A V E R A G E ,  8 0%  O F  C L U B

M E M B E R S  V I S I T  T H E  C L U B  O R

P A R T I C I P A T E  I N  A  C L U B  A C T I V I T Y

A T  L E A S T  O N C E  P E R  M O N T H
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O V E R  T H R E E  Q U A R T E R S  O F

P A R T I C I P A T I N G  S P O R T  C L U B S

R E P O R T  H A V I N G  A  " H O M E "  F A C I L I T Y ,

W H I L E  L E S S  R E P O R T  O W N I N G  I T  O R

S H A R I N G  I T

FAC I L I T I E S
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P A R T I C I P A T I N G  S P O R T  C L U B S

R E P O R T  A N  A V E R A G E  O F  T W O

S P O N S O R S H I P S  O F  O V E R  $ 1 0 0 0  P E R

Y E A R

S P O N S O R S H I P

Sport  c lub  representat i ves  were  asked  about  which  ro le  with in

the  c lub  was  most  respons ib le  fo r  secur ing  sponsorsh ip .  From

the  analys i s ,  i t  emerged  that  c lubs  with  mult ip le  l a rge

sponsorsh ip  ( i .e . ,  over  $ 1000  per  year )  had  a  dedicated

fundra i s ing  ro le  ra ther  than  a l ign ing  i t  to  a  more  t rad i t iona l

board /committee  ro le  such  as  t reasurer  or  secretary .

 

 

7

 



2019  REPORT

A B O U T  1 5%  O F  S P O R T  C L U B S

R E P O R T  H A V I N G  A  P A I D

A D M I N S T R A T O R  F O R  A T  L E A S T  1 5

H O U R S  P E R  W E E K

MANAG E M E N T
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C L U B S  A R E  M O R E  L I K E L Y  T O  B E  I N

S U R P L U S  A N D  G R O W I N G  W I T H  A  P A I D

A D M I N S T R A T O R

MANAG E M E N T

Sport  c lub  representat i ves  were  asked  what  e lse  was

noteworthy  about  management  of  the i r  c lub .  Success fu l

c lubs  ( i .e . ,  those  that  are  growing  and  in  a  f inanc ia l

surp lus )  reported  running  l i ke  a  bus iness .
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S P O R T  C L U B S  R E P O R T

B O A R D / C O M M I T T E E  T E N U R E  O F  L E S S

T H A N  6  Y E A R S ,  4 4%  F E M A L E

 M E M B E R S  A N D  9%  M E M B E R S  U N D E R

3 0

g o v e r n a n c e
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g o v e r n a n c e

Sport  c lub  representat i ves  were  asked  what

e lse  was  noteworthy  about  governance  in

the i r  sport  c lub .  Success fu l  c lubs  ( i .e . ,  those

that  are  growing  and  in  a  f inanc ia l  surp lus )

reported  being  open  to  new  vo ices  at  the

board /committee  tab le .
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T H E  A V E R A G E  N U M B E R  O F  V O L U N T E E R S

R E P O R T E D  A T  E A C H  C L U B  I S  3 1  W H I C H  I S

1 6%  O F  M E M B E R S

v o l u n t e e r s

12

 



d i s c u s s i o n  p o i n t s

W e  e n c o u r a g e  d i s c u s s i o n  a n d

e v o l v i n g  s t r a t e g y  a t  s p o r t  c l u b s

r e l a t e d  t o  t h e  f o l l ow i n g :

How  membersh ip  i s  packaged

and  pr iced  to  meet  changing

wants  and  needs

Operat iona l / fac i l i t y  models  in

which  space  may  be  shared  to

mutua l  benef i t

Establ i sh  an  unders tanding  of

how  "act ive "  your  members  are

and  how  th i s  could  be  improved

Cons ider  whether  a  paid

adminis t rator /manager  i s  r ight  in

your  sport  and  c lub  s t ructure

Cons ider  board /committee

tenure  and  how  to  increase

turnover

Cons ider  the  divers i ty  on

boards /committees  in  your  sport

and  how  i t  may  be  enhanced

Cons ider  creat ive  ways  of  how  to

encourage  vo lunteer i sm  amongst

members
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p r o j e c t  t e a m

G O R D O N  N O B L E - C AM P B E L L

Gordon  i s  the  cur rent  cha i r  of  the  NZASA ,  fo rmer  di rector  of  the  Hurr icanes

(Super  Rugby )  and  fo rmer  Pres ident  of  the  Wel l ington  Rugby  Referees

Assoc iat ion .   

M E L  J O H N S T O N

Michael  i s  a  Senior  Lecturer  in  sport  market ing  at  Auckland  Univers i ty  of

Technology .    He  i s  a  member  of  the  Sports  Per formance  Research  Ins t i tute

New  Zealand    and  di rector  at  the  Sport  Management  Assoc iat ion  of

Aust ra l ia  &  New  Zealand .   

M I C H A E L  N A Y L O R  ( P H D )

Kathar ine  i s  a  PhD  candidate  at  Auckland  Univers i ty  of  Technology  with

decades  of  exper ience  across  sport  c lubs  and  var ious  not - fo r -prof i t

contexts .  Kathar ine ’s  cur rent  research  re lates  to  c lub  membersh ip  across

Bowls  and  Gol f  in  New  Zealand .

K A T H A R I N E  H O S K Y N

Mel  i s  a  PhD  candidate  at  Auckland  Univers i ty  of  Technology  with  broad

exper ience  across  New  Zealand ’s  sport  sector .  Mel ’s  cur rent  research  re lates

to  major  events  and  sport  fans .  

AM B E R  C AM P B E L L

Amber  i s  an  asp i r ing  sport  sector  pract i t ioner  cur rent ly  s tudy ing  sport ,

recreat ion  and  bus iness  at  Auckland  Univers i ty  of  Technology .  

P L E A S E  D I R E C T  A L L  Q U E R I E S  R E L A T E D  T O  T H E  N A T I O N A L  S P O R T

C L U B  S U R V E Y  T O  E N Q U I R I E S@A S A . O R G . N Z
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The  NZASA  was  fo rmed  in  2017  to  work  col laborat i ve ly  with  a l l  sport ing

codes  in  promot ing ,  fos ter ing ,  advanc ing  and  encourag ing  the  core

va lues  of  organised  amateur  sport ,  with  the  goal  of  ensur ing  there  are

opportuni t ies ,  incent ives  and  recogni t ion  fo r  a l l  part ic ipants ,  which  are

a l igned  to  the i r  dis t inct i ve  s tatus  as  amateurs .  The  Assoc iat ion ’s  v i s ion  i s

fo r  a l l  New  Zealand  communit ies  (urban  and  rura l )  to  have  v iab le  and

endur ing  amateur  sport ing  bodies  which  are  able  to  att ract ,  engage ,

bui ld  and  susta in  membersh ip  based  on  each  part ic ipant ’s  and  each

community ’s  unique  needs .

The  Sport  Per formance  Research  Ins t i tute  New  Zealand  (SPRINZ )  i s  New

Zealand ’s  number  one  ra ted  sports  research  ins t i tute  with  a  growing

global  reputat ion .    SPRINZ  i s  a  group  of  dynamic  and  innovat ive

researchers  produc ing  appl ied  research  in  improv ing  human  heal th ,

sports  per formance  and  long - te rm  ath let ic  deve lopment .  The  SPRINZ

Sport  Leadersh ip  &  Management  Research  Group  i s  a  founding  partner

of  the  Nat iona l  Sport  Club  Survey .

15

 


